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Aspetos Fundamentais da Análise 
Quantitativa de Dados em Marketing

Introdução ao SPSS e ao Smart-PLS



Estudos de Mercado e Análise 
Quantitativa de Dados



Tomada de decisão (Marketeer)

Análise de dados MKT



Brand Awareness

Brand Image

Brand Personality

Brand Equity



Brand Awareness

Análise univariada
Tabelas de frequências

Indique 3 marcas de cerveja ____ _____ ____

Estudos de Notoriedade (conceitos)
Notoriedade Top of Mind
Notoriedade Espontânea
Notoriedade Assistida



Brand Equity

Análise multivariada (Smart-PLS)



Ana Brochado Rui Vinhas da Silva Peter LaPlaca , (2015),"Assessing brand personality associations of top-of-mind wine brands", International Journal of Wine 
Business Research, Vol. 27 Iss 2 pp. 125 - 142

Brand 
Personality
Análise multivariada 
(análise de 
correspondências 
múltiplas)



Brand 
Image
Análise bi-variada, Teste 
de hipóteses, amostras
emparelhadas



Brochado, A., Dionísio, P., & Leal, M. C. (2018). Sponsoring the football national team. Journal of Business & Industrial Marketing, 33(5), 625–637. https://doi.org/10.1108/JBIM-03-
2017-0076

Brand Image

Análise bi-variada, Teste de 
hipóteses, amostras
independentes



Brochado, A., Dionísio, P., & Leal, M. C. (2018). Sponsoring the football national team. Journal of Business & Industrial Marketing, 33(5), 625–637. 
https://doi.org/10.1108/JBIM-03-2017-0076

Brand Image

Análise multivariada, análise de regressão



Performance-based

Popularity-based

Rodrigues, P., Brochado, A., Sousa, A., Pinto Borges, A., 
& Barbosa, I. (2023). What’s on the menu? How
celebrity chef brands create happiness. European
Journal of Marketing, 57(9), 2513–2543. 
https://doi.org/10.1108/EJM-12-2021-0988

https://doi.org/10.1108/EJM-12-2021-0988
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Chef image

Luxury restaurant
image

Restaurant-chef fit

Hedonic experience

Novelty experience

Happiness
and

wellbeing

Rodrigues, P., Brochado, A., Sousa, A., Pinto Borges, A., & Barbosa, I. (2023). What’s on the menu? How celebrity chef brands
create happiness. European Journal of Marketing, 57(9), 2513–2543. https://doi.org/10.1108/EJM-12-2021-0988

https://doi.org/10.1108/EJM-12-2021-0988


Magic Prices

Price & Brand Selection

Pricing Decisions



Store Location Retail Coverage Type of Distribution

Channel Margin



Promotion Mix

Message Content

Sales Promotion Effectiveness

Time Scarcity



Time Scarcity

Breaking the Clock: Rethinking Time-Scarcity Promotions for 
Gen Z Online Consumers, Young Consumers (forthcoming)

Análise bivariada (teste de hipóteses) e multivariada (MANOVA e 
análise de regressão



Mystery Client

Internal Marketing
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Wahlberg, T. A., Ramalho, N., & Brochado, A. (2017). Quality of working life and engagement in 
hostels. Tourism Review, 72(4), 411–428. https://doi.org/10.1108/TR-03-2017-0050

Análise multivariada, equações estruturais
(PLS-PM)

https://doi.org/10.1108/TR-03-2017-0050


Fonte: https://doi.org/10.1016/j.jairtraman.2020.101919

Customer Journey Maps



Brochado, A.; Stoleriu, O. & Lupu. C. (2021) Wine tourism: a multisensory experience, Current Issues in 

Tourism, 24:5, 597-615, DOI: 10.1080/13683500.2019.1649373

Sensorial Experience

https://doi.org/10.1080/13683500.2019.1649373


Service Quality



Análise multivariada, Análise Componentes Principais

Brochado, A., Rita, P., & Gameiro, C. (2015). Exploring 
backpackers’ perceptions of the hostel service quality. 
International Journal of Contemporary Hospitality 
Management, 27(8), 1839–1855. 
https://doi.org/10.1108/IJCHM-03-2014-0145

https://doi.org/10.1108/IJCHM-03-2014-0145


Service Quality and Service Experience [Social Media Marketing Research]

Fonte: https://skytraxratings.com/



Brochado, A., Veríssimo, J. M. C., & Lupu, C. (2024). Airport experience assessment based on Skytrax online ratings and
importance-performance analysis: A segmentation approach. Journal of Marketing Analytics. Advance online publication. 
https://doi.org/10.1057/s41270-024-00326-x

Análise multivariada 
(Importance)

Análise bi-variada (IPA Map)

https://doi.org/10.1057/s41270-024-00326-x


Service Quality and Service Experience 
[Social Media Marketing Research]

Brochado, A., Duarte, M., & Mengyuan, Z. (2022). Passengers’ Perceptions of Chinese Airlines’ Service Quality: A Mixed 

Methods Analysis of User-generated Content. Journal of China Tourism Research, 19(3), 677–699. 

https://doi.org/10.1080/19388160.2022.2122647



Análise bivariada, teste de hipóteses, amostras independentes

Brochado, A., Duarte, M., & Mengyuan, Z. (2022). Passengers’ Perceptions of Chinese Airlines’ Service Quality: A Mixed Methods Analysis of User-generated Content. Journal of China Tourism Research, 19(3), 677–699. 

https://doi.org/10.1080/19388160.2022.2122647



Análise multivariada, regressão múltipla

Análise multivariada, regressão logística



Consumer Behavior

Market Segmentation

Análise Multivariada, Cluster Analysis




